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Photographing Children . . .
Why would you want to ?

{1 face is like a landscape. It can be a dgsolate
land wherg nothing gver grows, or a beaatiful
garden in bloom where gou can loseg gourself...




Photographing Children . . .
Why would you want to ?

Photographing Children . . .
Pre Planning Details Of The Session




Photographing Children . . .
Pre Planning Details Of The Session

o

Photographing Children . . .
Pre Planning Details Of The Session

ressing to
Enhance Your Portrait

An lilustrated Guide
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Shoot as Much Variety as Possible to Sell
Large Multi-Pose Packages
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Toddlers 2-4
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Flow To Bring Custormners To You,
Referral Cards for word of rnoutr)
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Self prornotion --  supmit press releases to local

newspapers about your a.c'm]e\/emem'ts, or awards,

Including
competition
prints!
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Brealk Time ...

Diplomas . . . with Mark O’ Corninell
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Targeting them . . . Other Vethod
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Thne Session . .. What to Wear!
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The Future of Priotograpny .
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