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Today’s Goals . . .

Photographing Children . . .
Why would you want to ?




{1 face is like a landscape. It can be a dgsolate
land where nothing egver grows, or a beauatiful
garden in bloom whereg gou can lose gourself...
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Photographing Children . . .
Pre Planning Details Of The Session
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Photographing Children . . .
Pre Planning Details Of The Session

Mressmg to

Enhance Your Portrait

An llustrated Guide

Photographing Children . . .
Pre Planning Details Of The Session




Photographing Children . . .
What Works for Me

# EE A




Photographing Children . . .
What Works for Me

7 (

@- , BT TR

& (
(

( % &
&

& &

& )
(%
"o 4 %

w' P s




Photographing Children . . .
What Works for Me

4 %
% ( ((

Photographing Children . . .
What Works for Me




Photographing Children . . .
What Works for Me

4 %
% ( ((

Photographing Children . . .
What Works for Me




Photographing Children . . .
What Works for Me

4 %
% ( ((

Photographing Children . . .
What Works for Me

-
o




Photographing Children . . .

; ( What Works for Me
@_
$ %
& (
(
( % &
& (
& &
)
(%
" 4 %
% ( ((
% (
Photographing Children . . .
7 (
@_
$ %
& (
(
( % &
& (
P ) &
& )

4 %

% ( (y((((




Photographing Children . . .

What Works for Me
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Photographing Children . . .
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Photographing Children . . .
Shoot as Much Variety as Possible to Sell
Large Multi-Pose Packages
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Photographing Children . . .

Shoot as Much Variety as Possible to Sell

Large Multi-Pose Packages
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Photographing Children . . .
Lighting
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Photographing Children . . .
Lighting
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Photographing Children . . .
Pregnancy to Newborn
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Photographing Children . . .
Pregnancy to Newborn
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Photographing Children . . .
Pregnancy to Newborn
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Photographing Children . . .
Three to Six Months Old
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Photographing Children . . .
Three to Six Months Old
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Photographing Children . . .
Nine Months to One Year
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Photographing Children . . .
Nine Months to One Year
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Photographing Children . . .
Nine Months to One Year




Photographing Children . . .
Toddlers 2-4
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Photographing Children . . .
. Toddlers 2-4
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Photographing Children
Toddlers 2-4
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How To Bring Customers To You.
Referral Cards for word of mouth
X'@:i oA £ Tack it e ey Psse i) 'l‘,‘éﬁ;f’.i?’f‘“‘ézﬁs i ad Ve I’tl S | n g

of our business is generated from our ser
by word of nouth Callus if you \m‘u:lyl\\keawl‘v‘orz at any time.
o) 7818268189
ur referral program was created to
allow our customers to benefit from
telling their friends and family about us.

Obr policy is to ask every new client

Where they heard about s If hey ghve
5 your name of present us wih a
referral card with your fame on it
wil Teceive a $50 it
 photo session of prints, and they Wi UPhorog hy by

Feceive 20% off their scssion feel susan
mark o connell
Thanks again and we really appreciate

your confidence in us! g =
Sincerel @‘fﬁﬁfr&f Zy
tography by € %
Susan Whte & Mark 8o W&
—— This card valid for New Customers only
% r One referral card pe customer

483 Washii St - Norwell, MA

781.826.8189
WA, COmM

/

p\hotog_raphy by
susan white &
mark o’connell




How To Bring Customers To You. .
Referral Cards for word of mouth
advertising

To:

Our greatest compliment
Ls to see You again . . .

Next to that (s
your veferval.

TSI

3 Washington St. Norwell, MA 02061
hoto.com

How To Bring Customers To You. .
Exhibits at Malls, Doctor Offices, Banks, etc
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How To Bring Customers To You. .
Charity Auctions and Art Shows

North River Art Society Presents

"Visions”

A fiffeen Yeqr Refro
Refrospect

Photo Exnipit

by
: Susan White

s ; h Shore Ve i
Exhibit to sene'm Sout! % Nng;sss Memorial Library Gafle,
\Women's Center : W o1y Ploza, Marshfieid (off G,
) e it 0 v Q.aocm,q_mpm ThiEee @an St.)
b Bxbit runs thiough. o 9:30 am-5:00 oy

How To Bring Customers To You. .

Self promotion -- submit press releases to local
newspapers about your achievements. or awards.

In Business

ns 3 blue ribbons




How To Bring Customers To You. .

Self promotion -- submit press releases to local
newspapers about your achievements. or awards.

Including
competition
prints!

Selling by Projection . . .
My observations
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Selling by Projection . . . How | sell
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My Most Popular Package Includes.
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My Most Popular Package Includes. . .

Selling by Projection . . . The tools
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Let’'s do a Sales Presentation . .

Other Products | Offer. . .
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Other Products | Offer. . .
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Family Albums

Other Products | Offer. . .




Other Products | Offer. . .
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Customer Service . ..
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Customer Service . ..
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What is Our Competition ?




Balance and Creativity . . .
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Inspiration = Energy = Art .. ..
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Inspiration = Energy = Art .. ..

& &
4 4 o
& - -
& A %/
(
& # %
& & % &
&
= %(
&
& 9 5(
T %
In closing . . .
&
& &> 27+




Break Time ...

Commercial
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Diplomas . ..

I

with Mark O’Connell
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So you want to do Seniors?
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Defining the Market . . . If possible!

H( 277

HP 2'<%
7 P '?Q

M %
% # --%
3
C +
3 &

Targeting them .
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Targeting them . . . Direct Mall
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Targeting them . . . Post Cards

Targeting them . . . Post Cards
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Targeting them . . . Post Cards
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Targeting them. . . Catalogs
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Targeting them. . . Catalogs

Targeting
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Catalogs
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Targeting

them . ..

Catalogs
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Targeting them
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Targeting them. . . Displays

Targeting them . . . The Internet




Targeting them ... CD’s
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Targeting them . . . Other Methods
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Photographing them . . .
The Session
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Photographing them . . .

The Session
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The Appointment
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The Session . . . Making it FUN!
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The Session . .. What to Wear!
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The Session . .. What to Weatr!
Clothing
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The Session . .. The Face!
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The Session ... The Face!
o Makeup
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The Session
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... EXxpression

The Session .
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The Session . .. The Shows

The Session . . . Image
Enhancement
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Office Workflow . . . The tools
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Office Workflow . . . The tools
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Office Workflow . . . The tools
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Digital Workflow . . . The tools
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Digital Workflow
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Digital Workflow . . . The tools
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Digital Workflow . . . The tools
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Digital Workflow . . . The tools
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Let’s do some Digital Workflow . . .
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Let’s do some Digital Workflow . . .
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Let’s do some Digital Workflow . . .
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Products and Pricing . . .
Packages vs alacarte
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Products and Pricing . . .
Packages vs alacarte







Completing the Presentation . . .
Final Touches
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The Future of Photography . ..
How Seniors want to look at images
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The Future of Photography . . .

In Closing
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